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COMOPROF NORTH AMERICA
WHERE BEAUTY AND BUSINESS COME TOGETHER
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osmoprof North America,

held July 19-21 at the Manda-

lay Bay Convention Center in
Las Vegas, brought all segments of the
professional salon industry together
in an encompassing business-to-busi-
ness gathering. This year's event host- |
ed 625 exhibitors who reached more ".1
than 22,500 attendees. New brands,
established brands, distributors, man-
ufacturers reps and salon and spa pro-
fessionals agreed that there was some-
thing at this event for evervone,

International visitors exhibited at
special country pavilions
and the International Buy-
er Program united buyers
and sellers from around
the world, The Discover
Beauty section of the
show floor was devoted to
helping emerging brands
come to market by offer-
ing a conduit to interested
buyers.
Education and business
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The study was presented by strategic
planner Neil Stern, PBA members Sara
Jones of Joico and Edwin Neill of Neill
Corporation, and salon owner Cary
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brands together with Interested buyers.

O'Brien. The study offered landmark
information on salon retail potential
and stylist and client attitudes regard-
ing the selling and purchasing of pro-
fessional products in the salon.

Cosmoprof also included the pres-
tigious North American Hairstyling
Awards, the presentation of the frst
'BA Beautiful Humanitarian Award to
Nancy O'Dell of Access Hollywood and
the City of Hope Spirit of Life Award
honoring Jim and Cheryl Markham,
founders of Pureology.

Cosmoprof North Amer-
ica 2010 is scheduled for
July 18-20 at the Mandalay
Convention Center. For
information on attending
or exhibiting, visit cosmo-
profnorthamerica.com.

EDLICATION

Educational seminats foe marmtacturers and distribu-
tors covered @ wide range of tegics theough presenta-
tions, roundtable divousiiond ind expert panels.



