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INDUSTRY UPDATE

WHAT'S REALLY HAPPENING WITH CPNA 2011..

There are new dates for Cosmoprof North America
2011 and the 2011 PRA Beauty Week. CPNA
the Mandalay Bay Resort & Convention Center
in Las Vegas will now wke place: on Sunday, July 31
through Tuesday, Ang. 2—one week Tater than origi-
malby announced and promoted, As part of PEA Beaury
Week, the 2001 North American Hairstvling Awards is
scheduled for Sunday, July 310 The 2011 PBA Sym-
prositrm is also set for Sunday, Julv 21 through Toesday,
2, Recently, Beauty Store Business talked with
Danieky Ciocan, CPNA marketing director, about all of
this ind other new show developiments,

B58: First off, why did CPNA and the PBA change
the dates?

CIOCAN: While CPNA gets better overy vear, oair
mission remains the sume: to seek and bring unsur-
passed value 1o our evemt panticipants. The Mandalay
Bay Resort & Convention Cemter approached us
about the possibility of moving the event dates later
by one week, offering many incentives that can be
transkated into savings for exhibitors and sendecs
in the forms of lower hotel-room rates and reduced
resort fees. After evaluating it, we decided o adogw
the new dates. IUs our mission (o always maximise
return on investment for oun F].ll'[il I]hlll[“-.

The City of Hopae gala is Saturday, July 30, as s the Get
Together Party, How is that going to work?

This year marks a change for the City of Hope,
which will host its Sperit of Life Amard gali recogniring
the effarts of Joico’s Sara Jones on Sawrday, [The
event has traditionally been held on -\Eullrld'i-'.| This
will allow more exposure for the City of Hope and
we hope, increase onssite charitable contributions
Attendees of the Get Together Party will now be
able o view the City ol Hope silent-anction items
anel plince bids. The Get Together Party, which is ot
inall show attendees, will start ar 7 pom. and endd
at 9 pamn. The City of Hope reception will kick off m
T pum, with the dinner starting or 8 pon. 5o there
will be a ane-hour overlap—{rom 7 pom. o 8 pan.—
foor these two events, which will be held in the same
place, It also allows mare networking opportunities

Any new CPNA educational formats that you'd

like to detail?

We're pleased 1o debut a learning opportunity on
Saturday: Las Vegas Retailing In Beview. This event
will be offered as a tour of unigue retall environ-
ments, Participants will visit them o observe and
identify merchandising trends for beauty petailers,
professional-only ety stores, o mcept ety stores
and salon/spa retail environments, (BSH execnrive
exditor Mare Birenbaam is coordinating the project.)

Will there be an OTC Program in 20117

Yes, but we'se decided o rename it the Beanty Retul
Stowe Program to encorage more skl bemmy ;{ll]!ﬂj\“\
and other smaller, remiloriented beauty basinesses. w0
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take pchamtage of the initiative, This program allows
owmers, nenagers and buyers an small independent
bty stores who qualify 1o receive up to 3150 in traoved
reimbnarsements and complimentary show acoess,

Ihe pew Sammarelay tour will also be of interest to this
group, because it will allow participants to compare
aned contrast different retail ervironments, such as a
beauty retailer. s professional-only beauty store,
# concept beauy store and a slonydspa retail arc 1
strongly feel that participants will greatly benefit from
this learning oppornmity. [t will lead them to make
impactiul changes in their businesses,

How about other educational opportunities at the show?

Thie D011 show will offer top-notch business education
targeted o the specific needs of beauty retailers,
distributors and spa business managers as well
as business owners seeking an exit strategy and
those interested in joining the social-marketing
demacracy, For specific information about confer-
ences, attendees should keep checking our websine

{eosmoprofnorthamerica.com).

Any specifics on social media?

It comtimees 1o remain L) of mind for all buasiness
leaders and CPNAL Weve just umveiled onr weekls
blog, which will really keep CPNA “live™ vear-round
This |'||r|hr will serve as a forum for industry infloen-
tials 1o vdce their opinions on current Bsoes and
showoase solutions theyve identified in their regulan
business activities. Mot only will beanty retabbers be
able 1o share trends they see, T product trend fore-
casts will also be posted by important beaty hlog
gors. Inaddition, peciodically we will share kev paints
e throughout the conferences hebd at CPNA 2010
tor provide thougheprovoking ideas. T would also like
o invite the industry large: 1o participate in this
blog. And iFamone hos an ide, please share it on the
discussion forum at cponanews{lash.com,

We're also prowd o unveil an initiative that sup-
ports new talent coming into our industry. The New
York Citv-besed Fashion Institute of Technology is
one of the only colleges 1o offer both a bachelor’s
und & master’s degree in marketing cosmietics and
fragrances. This year we're starting a program that
allowes the top four graduating students 1w attend the
showy as’ Cosmoprof North America Tremd Scours
They'll report on new-prodoct lanches and. show
specials, which they'll post on Twitter and Facehook.
We hope this will become an annual initarive that
will prowide graduating students with ands-om shok
floor experience and the opportnity o network with
exhibitors/pote il 1,~r|.|}||:1l.'g';|'\_

What's going on with the Discover Beauty Program?
Currently, we're secking out and reviewing new hrar
that are looking wo bunch oo high-end beauty retail-
ers, They must have Hmited or no distribution, and
can be from the United States or abroad. Discover
Beeauty really becomes a launch platform for these
sclect suppliers. Many—such as Kelly Teeparden
Orgamics, barista bath and body, Peter Lamas and
Ralwa—have enjoved incredible success,

Beaury Collection and Pore Deanty Salons & Bou-
tiques. are just two of the many trendsetting beauty

L]

retailers that howve participated as attendees via one-
o-one scheduled meetings. For more information
about being an attendee or a supplier, contact us at
CPNAE sogecosImericas.com,

Anything else you want to tell us?

Twould alsolike to remind your readers tha Cosmopro
Wonddwide Bologna (c caunopmloom) is happening in
Iealy one month earlier this vear: March 18-21. The
shaow is primed for another stellar performance, with
iy new compenies exhibiting and online foreign
visitor regristration up compared to the year before,

Please tell us about the other 2011 Cosmoprof shows/
SoGeCos events in the world of beauty globally.
Lew me start with our last major international ovent,
Cosmoprof Asla (cosmoprofasia.com), Bield in Hong
Kong on Now. 10-12, 2010, which celebrated 15 years of
cxcellence. It is the hub to all countries in Asia, We had
1635 exchibitors—anp 1695 from the vear before—and
0% increase in attendecs. We had 45,100 visators dur-
ing the three sty dis, About 58% —26,100—were
from abwoad. There were also 18 country pavilioas,
The 2001 shesy s planmed for Nov, 9-11

As Far as the internaional Caimmopral platform
aned in addition 1o Cosmoprol Asia and ( osmoprof
Workdwide Bologna, in 2001 we will affer in China the
Cuangzhou International Beauty Expo {gzbeanyexpa.
comn) o March $-11 and on Sept. 1921, This year we'll
also offer Cosmolarma Bologna (cosmafarma.com)
o1 Maw 13-15 in Traly for companies interestid in the
sl murket. And then there will be Bemty Enrasia
Powered by Cosmoprol Worldwide Bologna (beay
curaskoom) in Istanbal, Torkey, an June 16-185.
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